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grafik.

You're just as likely to see his work hanging in an

art gallery as splashed across the pages of a book—
but one place you'll never see it is emblazoned
across a boltle of Coca-Cola. Here, Ryan McGinness
talks to Alice Twemlow about art, design and why

he decided to ditch his clients.

Well Hung.
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McGinness studied art cnd design ot
Carnegie Mellon (it allowed him to study
philosophy and language and subjects
outside fine arts) cnd then, upon his crrival
in New York, he worked for six months at
Pentagram. He quickly realized he wanted
to work for himself and set up a studio where
he practiced both art and design. “The two
never really came together for me until end
of the 1990s when I recilized I should stop

meking ‘art’ and just make whatever [ want,”

says McGinness. "When [ would have
dedlers, curators and friends over, people
responded more to the things [ was doing
in graphics. That work was a more ho
expression of myself tham the art. I was
really geod at working with shepe ond f
and color. And so I decided to merge the
two worlds.” Most of his paintings incorporate
the vecabulary of grap
and symbols, hard-edged simplified imagery
and drawings. He explains how: ‘I use

what already exists and twist it, or I draw

in that style, or I develop my own symbols,
or a combination of these.”

The visual language he uses has become
increasingly decorative of lete; more
complicated, dense and layered

“I'm finding thet my role is more and more
to just guide the paintings,” he s
The paintings begin life in a notebook,

as a sketch of a composition. Next he
prepares the canvases with gesso that is
then sanded down. He builds up the layers
with autemotive paint, metcdlics and
varnishes uses off-register silk screens to
build compositions in layers.” McGinness
describes the improvisational way in which
he uses silk screens as “sloppy” end tckes
wate v warn his helpars thert “Thus is not
how you silk screen.’ [ don't have hinges
and things aren't registered; [ use the
process for something more like painting.”

McGinness is moving further and further
away from design. “It sounds cwful,”

he says, "but I hate being bothered with
calls and clients. I just want to get on with
my work.” In 2000 he created a formal
corporation called EGO through which he
handled recuests for design work, such as
record covers and corporate logos. *Whet |
lecant by trying to accommodate all these
requests is that I'm not a good manager or
an art director,” he says. “What 1 love about
design is shape and color and form, not
the client silliness that goes along

I've come to terms w

So he took dow
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n [ ask him albout the sources of his
inspiration, he responds by showing me
one of his sketchbocks—a black cnd

white marbled composition book—in which
he has been trying to work out an idea
Sketches that run ovar several pages
demonstrate his attempts to communicate
by mecans of a symbol the concept of what
he calls, "perception versus projection—

"with efficient use of form
communicar

you can
uch complex ideas directly.”
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Despite the fluidity with which M
disciplines, he s
d differ

gn. ‘It's not about cesthet
about whosz agenda is behind i
difference is between a commodities
stry and a service industry. It's as
simple as that. I'm not oppose
service industry, but I'm not very good at it
For the most peat [ love making paintings.”
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